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He Says Jump, We Say How High (And in Which Shoes?)

the King of Couture 
Karl Lagerfeld
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5

things 
that make 

life ever so 
sweet: Food, 
Philanthropy, 
Interior 
Design, Art & 
Automotive 

The Suzanne 
Rogers Fashion 

Institute  
gives young 

Canadian Designers 
front-row  

access to success 

Maye Musk: 
Model, Muse, 

Mom to  
Elon Musk...  

(Yes, the Tesla GUY)

BLUEBLOOD 
Toronto sinks  
its teeth into  
the hottest  

new steakhouse



fashion

Inspiring the Passion  
of Canadian Designers

The ambitious simply leave their mark in this world, but the 
exceptional help others to forge their path to success. That’s exactly 

what Suzanne Rogers is doing for the next generation of great 
Canadian fashion designers

Written By rick Muller 
intervieWs By reBecca alBerico 

T
he true measure of opportunity is what you do with it. 
Over the last two decades, Suzanne Rogers has been 
one of Canada’s highest-profile philanthropists. As 
the daughter-in-law of broadcasting icon Ted Rogers, 
Suzanne has devoted her time, her efforts and her 

expertise to advancing a multitude of worthy causes in the creative 
arts and fashion industries, as well as supporting multiple initiatives 
that directly help and improve the lives of children.

A testament to this is the Suzanne Rogers Fashion Institute (SRFI) 
at Ryerson University, a fellowship program designed to promote, 
inspire, educate and invest in third- and fourth-year fashion design 
students in order to elevate their creative potential, national and 
international successes, and opportunities. It is supported by a 
$1-million gift from the Edward and Suzanne Rogers Foundation.

“I noticed about three years ago there was no continuing education 
program at Ryerson to take these graduate fashion students to 
the next step in their careers,” says Rogers. “So I wanted to offer 
financial assistance through this fellowship program to give these 
incredibly talented Canadians the chance to continue their studies 
and perhaps show their talents in New York or Paris. I wanted to 
use the fellowship program as a stepping stone to something bigger 
and greater — not just an award, but something to advance their 
careers in fashion, hopefully internationally.”

Applicants endure a rigorous review process undertaken by the 
SRFI selection committee and the school’s fashion educators. All 
applicants are required to submit a written component outlining 

their career aspirations and plan, as well as a portfolio of their work. 
Following this review by the selection committee, the top-ranked 
candidates are invited to do an installation of their work, which may 
lead to an interview. An overwhelming number of applications was 
received in 2017, and three fellows were named. The goal is to have 
up to six fellows per year over the next four years. 

One of the 2017 fellows is Alexandra Armata, who graduated 
from the fashion design program in 2016. At the 2016 Canadian 
Art and Fashion Awards, Armata earned a nomination in the 
Student Designer of the Year category, and she is now beginning 
her postgraduate studies in womenswear design at the acclaimed 
London College of Fashion.

“I grew up in the suburbs and found art was a way to expand 
my horizons without leaving my surroundings, and that interest 
branched into fashion,” says Armata. “I have the highest hopes for 
the Institute in giving emerging designers more options in how 
to proceed with their career paths. If you want to pursue more 
postgraduate studies abroad, it can be very difficult, and the Institute 
will be able to open a lot of doors for students.”

One of the unique aspects of this fellowship program, according to 
Rogers, is its customization for students. “Every fellowship is tailored 
for them, what they want — and they have complete control — and 
hopefully it will be further education in Europe,” says Rogers. “We 
will sit down with them to determine what their needs are and how 
they want to further their career or education, one or the other.”

Another of the 2017 fellows is Quentin Tecumseh Collier, who p
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Due to Rogers’s effort and 
the launch of the Suzanne 
Rogers Fashion Institute last 
fall, three young, talented 
Canadian designers will get 
the opportunity to pursue their 
fashion-career ambitions
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2017 SRFI fellows Stephanie Moscall-Varey (standing), Alexandra Armata, Quentin Collier

at the age of only 11 began designing four fashion 
collections a year, debuting his work in open-access 
shows for the community in Kamloops, B.C. In 2014 
he studied in Paris and in 2015 he was accepted into 
the fashion design program at Ryerson University.

“The associate professor Robert Ott came into 
our textile class back in January, and he spoke 
about taking care to put time into things, material 
manipulation and craftsmanship — things that 
can be lost today — and that really spoke to me,” 
says Collier. “The fellowship program application 
process was intense, and it made me look inward 
at my body of work and what I was really doing.  It 
made me question things, so when I came out the 
other side I had such a better perception of what I 
was doing, and it was such an honour to be chosen.”

An additional benefit of the fellowship program is 
that, due to Rogers’s high-level contacts throughout 
the world of fashion, she can facilitate introductions 
for the fellows that may lead to networking, 
work placement and internship opportunities 
— rewards perhaps more valuable than any  
financial remuneration.

The third of the three 2017 fellows is Stephanie 
Moscall-Varey, who graduated from the Ryerson 
fashion design program in 2015 and already 
has a long list of accomplishments in her young 
career. She has worked alongside designer Jeremy 
Laing and travelled to New York Fashion Week 
for his Spring 2014 presentation. Moscall-Varey 
also worked closely with Ryerson’s designer-
in-residence, Wayne Clark, on her graduating 
collection, which was so well received that it 
secured her a position with fast-fashion giant 
Abercrombie & Fitch as a technical designer. She 
aspires to study for her master’s degree at Central 
Saint Martins in London. 

I knew that whatever we did had to be tied to 
education. There was a void in the industry that 
I wanted to fill to give students an opportunity to 
make their mark outside of Canada.”

Armata, Collier and Moscall-Varey are not 
household names — yet. But the Suzanne Rogers 
Fashion Institute fellowship program has launched 
them into their next phase in the world of high-
fashion design. As Rogers says, it’s about creating 
opportunities. Making the most of opportunities 
provided to you is admirable. But working to 
successfully create opportunities for others is  
truly remarkable.

www.srfi.ca p
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“I wanted 
to use the 

fellowshIp 
program as 

a steppIng 
stone to 

somethIng 
bIgger and 

greater”

“I’ve just been so fortunate to have so many 
amazing teachers and mentors — like Wayne Clark, 
who has invested so much time in me and provided 
me with such incredible and honest feedback,” 
says Moscall-Varey. “When I heard of the Institute 
fellowship program it got me very excited about 
all the possibilities it will bring to young designers, 
allowing them the opportunity of achieving  
their goals.” 

“I’ll definitely be following up with all the fellows 
to see where they are in their careers — that’s 
very important to me,” says Rogers. “Nothing is 
guaranteed, but this represents a chance they might 
otherwise not have had. I have always been a great 
supporter of the Canadian fashion industry, and 

— Suzanne Rogers 
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